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Muse Creative Content

Marketing & Branding

Marketing collateral, social media content, and infographics

We are your content & media partners

Creative entrepreneurs with a D.LY. spirit

Muse positions itself as a partner sharing resources like
the Marketing Quick Tips Series and insightful social
media campaigns like #MentalHacks.

Infographics are informative & showcase the type of content
Muse can create for clients while also sharing helpful tips for
those clients who want to do things for themselves.



Marketing Quick Tips

share helpful insights

MARKETING

QUICKTLPS

Muse positions itself as a partner to entrepreneurs.
Sharing free resources and tips for those who are
self-marketing. This openness and willingness to educate
demonstrates expertise and builds trust.
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RESOURCES FOR DIY. MARKETING

MARKETING
QUICKTIPS
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GET TO KNOW YOUR AUDIENCE

STAGE: AWARENESS

The Resources page is the most visited on the website.



#MentalHacks

social campaign

#MentalHacks

Using Psychology to gain influence.
eswn o TR
The Pygmalion Effecth

Who came up with it?
Robert Rosenthal

How it works:
When expectations are great, performance follows.
This can be leveraged as an management tool.
f you tell your team they are going to excel, the
hances that they will are greatly multiplied.
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Campaign created to share some of
the psychology behind influence.

#Mental Hacks

Using Psychology to gain influence.

The Spetlight Effect

Who came up with it?
Kenneth Savitsky

How it works:

We often feel that we are being scrutinized by
thers, but this is not the case. Our mistakes are
ot as noticeable to others as we think.
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#MentalHacks
L_.Ising Psycl.'nc?l?gy to gain influence.
The Ps;radéx of Choice

Who came up with it?
Mark Lepper

T How it works:
The more options available to us, the less
atisfied we feel with whatever we choose.
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#MentalHacks
Using Psychology to gain influence.
The Pratfall Effect

Who came up with it?
Elliot Aronson

How it works:

By making an occasional mistake, you demonstrate
allibility. This means you may win over or even
harm a prospect by being your imperfect self.

¥ -."-':i #ProTip Keep the mistakes to a
B minimum- too much of a good creative
R think can kill the contract. content

MussCraativeContent.com




SIYIART SOCIAL BUSINESS

STRATEGY 1S KEY!

Don't justdive in withouta plan.
You can't measure your without some
idea of what your are.

Examples of goals you may be trying to achieve
with social media include:
Capture new leads
Improve customer setvice
Bolster brand loyalty '
Establish subject matter expertise

Once you've identified your
you can how well you are achieving them.

Are you getting new contacts interested in your product or services?
Are you demonstrating excellent customer setvice by responding to
complaints quickly and effectively?

Do you have lots of followers liking and sharing content?

Have you consistently demonstrated expertise in your field?
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Planto track the relevant numbers so thatyou can understand your sodial
strengths and weaknesses.

_ CHOOSE YOUR ENGAGEMENT

Look aritically at your strategy and decide which social platforms are right
for your brand and which will best help you reach your social objectives.

If you are already using social channels, of which onesand
decide whether keeping them active will serve your business goals.

Femermber you don't have to participate on every social network to be
successful, in fact, trying to do it all can weaken your overall impact.

POLICY MATTERS

Infographics make

content consumable

Many of the infographics Muse shares on its
blog are designed with a dual mission.

First, they are meant to show the company’s
expertise. They also share valuable insights
that business partners can use to inform D.LY.
marketing efforts.

This reinforces the spirit of collaboration the
company strives for.



Muse creates infographics in different styles to inform,
showcase design capabilities, and inspire partners.

RAPHIC PARTNERSHIPS

What fo consider when hiring a designer
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First, you have fo find a designer. O
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Don't hire your nephew in art school. While he may be

more affordable than a professional designer, chances
are, he wil not be available every lime: you need him and
will not produce consistently high-quality vork.

Affer you find your graphic genius, @)
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Tips and resources for the amaleur df:5|gner
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CHODSE YUUR TOOLS'

Don't use Microsoft Word. Period.

Fven a master designer will have a hard fime making
somefhing look good in Word.

IF is @ program made for word processiong nof for design.

Remember whaf your parenfs faught you: use the right fool
for the lask. IF you don'l have a design program, Iry an online
fool like Canva or Picmonkey™. I you are hesitant fo work
online and really want to work with an Office Suile product,
fowerfoint is a belfer opfion fthan Word for anything graphic,

* A150 CHECK OUTPTILR, TNFOGE.AM, &PIKTOCHART

T0 FONT, ORNOTT0 FONT!
We've all seen al leasl one fonl disasler, lﬁ'

a document where the fonf changes from
Arial fo Times to Comic Sans and throws in
a little Papyrus for good measure before going back to Times.
Don’t use every fonf in your collection. Too many fonfs will
confuse the audience and obscure your message.

As a rule, good design can have one serif /one sans serif’ and
one decorative or sfalement fonl. Use your fonts strategically.
Choose one fonf for the fitles, one for the body and perhaps
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Muse Creative Content
shares information and resources with
client-partners to educate and
build community with
the entrepreneurs they serve.







